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1.

B. Com. (Part III) EXAMINATION, 2015

{Optional Group B—Marketing Area)
Paper First
PRINCIPLES OF MARKETING

Time : Three Hours | [ Meocimum Marks = 75
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Attempt all the five questions. One question from each
Unit 1s compulsory. All questions carry equal marks.

TIE—1
(UNIT—1)

fqwm & T ervm 2 ? e winmie T § g
B &l WY |
What is meant by Marketing ? Explain its importance
i modern compeatition stage.

Fqr

(Or)
9o armeRe | e ger wEEn § ? s araRe @)
THIRE @Y A W HTE -3 9 F 7 GEsEy |
Whai do vou undearstand by Marketing Luvi-onment 2

What are the main factors affecting marketing
cpvironment 7 Discuss.
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FHE—2
(UNIT—2)

2. JUEIRT FER § oW @ §9Hd & ? uRd A guHEar
AqER 3 qeerd] g8 giadl W Ue W e g
What do you understand by Consumer Behaviour ?
Write a short essay on changing trends of Consumer’s
Behaviour in India.
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Explain the term “Market Segmentation”. What criteria
are used for segmenting a market ?

PR3
_ (UNIT—3)
3. SR WET-9% | AT 4 TS & 7 3% Wid FA o
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What do you understand by Product Life-cvcle 7
Explain the factors affecting product life-cycle.

Jar

(Or)
7o Py o 2 7 te s el gN ‘9eg R e
g fr el £ eqw A @ 9neg P
What is Pricinz 7 Which factors should be kept in
mind v a new company while formulating its *Price
Policy” ?
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Fre et
(UNIT-h)

Ry afgesr & o9 Fm w9 € ? Rovo altend @
Frat & aAEEy |
What do you understand by Channel of Distribution ?
Discu;s the functions of channels of distributions.

JpRar

(Or)
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What do you understand by Transpoitation ? Elaborate
the various modes of transportation.

IS
(UNIT—5)

TF Gl ([T $ Pafm W Sty
Clarify characteristics of an effective advertisement,

AT

(Or)
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What do you mean by Salesperson ? Explain the
various functions of a salespersen.
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